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AR

Add fauv (Sustainable Marketing) = 8T & a81 # IcAfId AIBICT BRI @ € | 39 a9
2030 IF HIH IE & Aad f[AHd el (SDGs) B U -+ # T Agayol ged & w9 H ol
ST & | gA # fAUoE Fad SUHRT, FHGAT 1R STefdry URadd UR HRarg dl 9grdl o & fofg
TP HEAYUl &F B 39 &9 H AT oremuei & BRv, I8 ormyd ffrrens e R WiuedRR
(Biblioshiny R Software) &7 SUANT &R BT (Scopus) ST & 64 AT T TAAT fageryor
3R gatga—fofa—aRem (ADO) Sfa & wrer 5 oikdl 31 e aRerd wHiel IRgd &l 2 | 39
I & FIRET I Havd ferar & o fauoe # R Samed iR ITHNT (SDG 12), <iffted AT
(SDG 5) 3R ITH W@ReA Yd HATT (SDG 3) BT AT GG &I &HaT 2 | Tg I UF Yaerdhi,
dgifaed iR ferma Ffedred wRga Fxar 8 Jn wfaw & ergaa™ & oy feen—frder gemar 21
Abstract

Sustainable marketing has gained significant popularity in recent years. It is viewed as a crucial
component in achieving the United Nations' Sustainable Development Goals (SDGs) by 2030.
Marketing is currently an important field for promoting sustainable consumption, equality and action
on climate change. Due to the limited studies in this area, this study employs a bibliometric analysis
of 64 articles from the Scopus database using Biblioshiny R Software and a systematic review of
these articles with the Antecedent-Decision-Outcome (ADO) framework. The findings of this study
indicate that marketing has the potential to advance production and consumption (SDG 12), gender
equality (SDG 5), and health and well-being (SDG 3). This research paper presents managerial,
theoretical, and policy implications, and suggests directions for future research.

q& ¥eq: Fad [AUurH, Faq fdar &g (SDG), JUffedh, ADO gf=r
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TREyg TR Rl ® fb SuMRhT fedre, ufore
gV T (Marketing philosophy) et 3R ATETIS ARG TR UT B D

R FITo Y@t I 9% WER FR @ forg D AR ol € [1] | SRR ST RT g
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& gfa Re1eRT arel fof o & ufd SIed
1 X2 ©, Il & foTg S7usil Je ol 3§
ReRdT (sustainability) T A BT STfrard
B 7T ® [2] | i (proactive) TATAT & HRIH
J G SYMRT @ik Icured Rerar & forg
T HEdqul € | adAE FAHA H SDGs @1 wifeq
S mfie fdr ® [3]1 25 RIdER 2015 @
HYH I R R 7 17 i iR 169
S aTel JAd fad™T i (SDGs) BT 3FAGH
T | |G I (2015) B ATAR, TR AT
FHMGEE, e WY IR qATaRoT ARET0T Bl
TIfar <1, dAT S | IR ATAIIS
el & ol Ua IHIfA® Ugd & U H WdHR
o T [4] |

TR B e <71 IR fears SRl den
[T B HT U&T B & fory Ayl 2 [5] |
$9feTy, SDGs 3R fduve & dra Hdy Hraike
ATATISTG STRETRIE (CSR) BRIGH | W hedl
T3T B [6] | S 1Y, IT 9 91 H U TR
dSd & Adhd <l & [ ST DA B
BT € | SDGs DI U B &1 feem # fagore
UEell @ WA eudd & BRU [7], Ig
I T AR B WA B forv aRerd e
e @ forg U (PRISMA) feemfadent &1
UTeT AR Y U Jarga—MoRi—aRom (ADO)
I BT STANT HRS URTS gROmAT &7 gar
ST B 39 I BT S [AHfIRad
gAY Wi (Research Questions) &1 Tga
FRAT &

RQ1: T fageivor & Az 3 SDGs
@ wiftq &1 e & fuoE g™ & A
yafr 3R Yt 27

RQ2: g@igd—foia—dRemT (ADO) I R
MR T BT TR fAYU & ArTH A

Rerar wifiT & uRert ®r wwrfdd PDF Updated
HRT dTel WG AR (variables) FIT 87

arfeca gieT vd S+ siaRTd

faer = AIfes &1 Jaldd I8 ST &
& srftreier fAuoE srgee ®URe ARG
IRATIE (CSR) 3R 8RT P9 FTER W JIH
w0 Y Bfad @ 7 | BTeid, [Auoe o
IR Fgw I & AR |ad fawr dedt (G
SDG 3, SDG 5, 3R SDG 12) & &9 Yahighd
ARAATHES AT BT IRAT B dTel aRerd
Gl BT T BT & | Yd 3eTTAl H ATAHD
TR BT IR IO Hgifad ==7 (qatad,
foofar, aRomm) @1 va rer fagelfid &= aret
ThIgd 2T BT HA & & | I I AR
fargeryor iR qaiga—fvia—aRomd (ADO)
% g 9aI9d gRT 39 99 sfa’Ta
(Knowledge gap) T IRT &=l & |
ST BRIV

I T fIuor | Hefed Add faer
el IR HIS[ET AR BT faTelyor B 3R
SYHRHT AAER BT YA B dTel Ui
TR T UEA B & folv U FaRkerd A1l
|HIeT (Systematic Literature Review) gftcepror
JUATAT 2| IT Alfed |HIET fafeerarems R
HGCIIN Bl SUINT HIDh ¥DITd  (Scopus)
ST ¥ 64 @1 & AEATHS AN H ARTE
T B | D ITATEl, Ig ST WidS & TR
& foTq Sugeh =R @ Ug= & 8g ADO G
& A1 TN 10 URARTS oAl & IOTHD [dgeiyor
BT SUANT B & | I8 e ADO Hisdl &
AT T 3 IaAT—3NMENRe e & | 99Tl 3reg=
3T =T FAReIT Aifecd AHIET & folg PRISMA
ST BT U | I8 PRISMA Gfar =i 1 (Fig-
ure 1) # aftfq 2:
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i iduniification of Arfickss vis scopus databace |
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Bitlismatrie with Biblisahiney R
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? rlicles maphede for Stadied
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ADD framework baped siudy
[t &)

o= 1: cafera aifeca wiiear & fow PRISMA <iar

PRISMA @09 WM W9 (Scopus)
ST § UTHRTE QT 31edd=l Bl G+ BT U
R fH—aRv ufohar &7 gl ¥ | Je
Ugel, Uga (Identification) TRUT 7 "marketing"
AND "SDG" #Ig8 &I SWINT IR & T
YA @ISl A el 357 TR U Y | 39D
q1e, WHIFT (Screening) TR & SR HiFD
w0 & fafre wAgeE AMEs @r fby Tu-
fawr e (faoTa, FioTie 3R Tarsfe), axarast
YHR (F), A UHR (Tfpn), iR wrer @) |
3T ¥, FAAY (Included) =ROT & IRUTARGHY
64 TGl BT U UREHA AT U 83T, T
fr fafseTarems= R ATedR (n=64) &7 STIRT
RS AHAAS [dgervor fear T ik ofid
IuFgE (1=10) ADO @Fd & 3R W IOTHS
e fbar |

afRermH iR ==l
& SFDR

g TR fATeIvor WhIuq ST Bl SUART
PRB 2017 ¥ 2024 TH (AU T BT
BT TRIETOT BRAT € | TD1eH 33.35% Bl FAReR
qiffes gfeg A & | 420 Tbel olRGHT 7 317
DTS B IUANT AT &, S HIS &b SYINT H
QIERd BT UgRT BT ST 2| WhIuT ST
ST A Rl 64 SKIATASI DT STINT T 717
2, foTa! oira STt oy 1.8 a9 &, forda
31ef 2 b U SIS 1.8 N1 I UgMT (trend)
¥ BT | AT SERT (citation) FgRT M SIS
13 8, fRY Ul =rerell & b U Ul el
BT Py aul H IR 13 IR Sgd BT ST 5 |
feT STl H A 28.12% 2T g A= <2l &
fagri @ emo ¥ fieiex fby 1Y siaRig
| ¥ for g 7Y 2 |
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arferat 1: SDG & 4ty fauvE & yrafrear <eni= arell g& SraeRy

Sl & 9R H G SHHN HqH
(Main Information About Data) (Value)
A HHT (Time Span) 2017—2024
TSl (Documents) 64
¥ gig <X % (Annual Growth Rate %) 33.35 %
GEITIS] Bl A 3 (Document Average Age) 1.8 au
Ui SIS 3Md IEXT (Average citations per 13.16
doc)
TEd & I W= (Author's Keywords — DE) 317
oRgd (Authors) 420
gft gwaael Me—oi@d (Co—Authors per Doc) 8.36
SIARTSERT Ae—addhdT % (International co— 28.12 %
authorships %)
IId — UihIv e (Sources — Journals, Books, 41
etc)
IId: ThIO STe (g BT fagerson)
SERRISIRCR IR R EEAIY

fora 2: 9 @ weaw yrifire afSieret &) <oriar @

T I 59 fAv—era & A Ui
|Ial AR uHE Mie—ufysrel &l
IR —IHTGDHAT BT [ITelNoT IRId =T 2 |
faweiyor & dr =erar & 6 59 A d Ha
URIRTe Uf3@T "Australasian Marketing Jour-
nal" g, 9% 5 S 8 S Hiferd fagia,
T BRI RI, AT Heaqul @rasiRe ey
UG IR AT & H He@qol U &
qTel THRT ¥ IS © | 9 U I SfcRTel

feem FuiRa o=a € | Y uf3eT & 918 "Inter-
national Review on Public and Nonprofit Mar-
keting" TIT "Journal of Marketing Education"
g2 e 9 v # 5 cxdaw g S Uil
SHrivonferdi, uRoMHT 3R =Rt # ARTEM HRd
& f72 AisiaT 919 &7 9 a1 gAY < & forg
3T TRTHAT GRT 3TRIR A fohar Sirar 2 |
I@ T fIuoE & 9SS! § Agayu
S IR |7 B |
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9y AP I TSl /FHI & 91T @D gRT fHA 1Y Hral &1 IgRoT

0, 2017, PUBLIC RELATIONS REW.
I, A2, 0 FINAMC, SERY, hAHE,
R, 2022, AUSTRALAS. MAREK. J.

M, 2021, ENTREP. REG. DEV.

N, 2021, MARK. INTELL. PLAN.

1, 2024, ). CLEAN. PROD.

PR, A2S, TECHMNOIL, S0,

PA, 2021, ). RISK FINANC. MANAG.
P, 2020, MARK. INTELL. PLAMN. |
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faa 3: 994 s Sgd sxadw <urd gy

TTHIT 2020 § 2024 dF ReRal 3R
SDG—¥dfad fauor rgder & &3 o Jad
AT SR ARSI TBIRMAT Bl ST
2| ¥NY o "Values, Sustainability Conscious-
ness and Intentions for SDSs Endorsement” €,
ST AT geforord Us Wi (2020) ¥ FamfRrd
g B, s a1 31 81 IEv0T 3R 135
IR0 Afd ¥ & | Yo g D Igd o

"Firm Sustainable Development Goals and Firm
Financial Performance through The Lens of
Green Innovation Practices and Reporting"

(2021) B, foTI® 68 TG 3R 13.6 IEIVT Ufal

99 g | faRIy w4 9, "Leveraging Environmental
Corporate Social Responsibility to Promote

Green Purchases" o 2024 # T IR fewars
e, Rrad 45 g1 IR 22,5 SgxoT Ufdy a9
&, Il $9 Sed ol Y91d Pl ST © | Bl
TR, STRIT BTl & i ¥ faqorT srgaer o
RerdT, SDGs, BRd STHRHT FIER IR HIURT
R W ged JeffOrd eare BT g9Imar § |

fl—wics wile

fN-Ples wiic TARTRT fazeryor § SUINT
BT ST aTel U fasperengore ¢l © Sif did
TRermatt & 9 Hael B A ¥ | 5 AT
H, g0 QIR 29 R oS Bl <7 form g, fhw
gD, 3R 2ifaH g A & e BT U AT
e & folw ¥l9s & foru IR © | I8
Te—frenfr iR foi wipal & uelR¥ia oxa
TR, ST B 3R THE AN
BT UHT B H AGE Bl © | AU e
SN dlgs €D "m", "ahmed", "a & ¢", MR
AT B, S 3ruad H e 31fih AEARTHS
geAN 8 | I8 Y & slewre iR FganT ded
P UgA B H 7§ HRal 2 [8] |
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o 4: @GP 3R Plas & GIA <N & slewie qATdT AN—Ples wiic

< T

¥ g (Word Cloud) U8 $TT & U
T2 A & SEl g TR Bl AR
STRIT & HIdR SAS! IMIRT AT A2 BT STl
2 [9] | I8 UTS & A 9T H WY M T 3R
fayat @ dofl & Ugad &= H ASE $Ral g |
U e W, Ted HHE BT AUD WU |

UTEd FHIETRY, Fdefor fafhams, a1 oy u=
Pras BT AT HA B forv Sy fhar
ST ®; I8l eI H, I§ THE Tl o
IR &Rl B | S99 g1 AT | UIed Sl &l

UHh AR H FHSET AT 8 ST |

green sell-concept consisiency emerging economies knowledge management
green buying intention corporate social responsibilitylearning capabilities
firm ownership besiness development luture research directions

dovolonina sconomies 1€ CLHIC VEhiCl@Susiness

f“::'ss:! IUelS china “ mar Etl ng o teen
sigital innovations (@ CIS10N MaKingvrandimage
unnnnmll; and social eﬂnnts innovation

new energy vehicl “annual irends CONSUMEr
lﬂﬂlﬂ'ﬂlﬂ economics bibliometrics analysi “ﬂﬂ!_ :
green purchase intention consamption behavior human mobility
COMMErce green brand image

conlent analysis bangladesh business marketingin-depth analysis

bibliomelric 9reen trust
globalization

9 5: BIAS T I FeAISS FolvexX
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A MHD Acdd

AN Fcdd STIHIT & H Serahdiaii,
TRl A7 <2 b g A IR Ag—oradhdr
fof @1 dodaT Har & [10]1 I8 UgE
ANTEHHAT <20, BHAR ATHeT § Y delvey, 3R
<9 @& T FEART DI A6 DI I BT § |

fIuur &R SDG I Jae™ ¥, §gaNT "Acdd |
U FeAdl © b fAeiaa < Rl @ o A
SDGs ¥ AN o ¥ s Al €1 34
S H e Afhg ufewrft €, S gwraeel

IMEThTaN 3R FeANTcA® e Bl TATd ¢ |

united kKingdom

‘.
P 1
— 9
R
a alia
~dmalaysia
@® india
- pal
LSa

o 6: U RIS AAfaA /Acdd

S 64 oAl BT AAHD (ATl faqor
ST ST Pl AT BReb SDGs & dead

ADO &1 3ef yafga—faofa—aRom
(Antecedents—Decisions—Outcomes) g, 3IR U

BT BT ST & | R AIFEdIR BT STINT BRD
39 AT fAgeIor B7 ST RQ1 BT SR
IR BRAT AT, Sl URE 39T H Jar fba
AT o, 3R 39 64 <@l BT fAgelyor vdsy &
dMferd dHae™, URifTe 9d 8k dids
SuRRerfr U™ @Rar 2 |

ADO @fd & |1 TS fagadyor

o faeeryor & oy 39 64 ol § 9
M 10 TET TS oiRat o7 rera= fasar Tm
2, R td ADO Sar—eTenRa e o=t
T B S g9 10 d@l @ ggigd, FuR iR
gRemA &I IRMIRT &R § |

AT 3R SD Fee & IR H U ST B
gRumal 1 e wu | =gaRerd fdar S
FHAT © [11]1 ADO @far IRl iR S9d
Ha W Yd 2 @ IROMAT BT IaReTd w9 A
AR BT BT UH I THT & | gafgd
(A) Trrfie AFEs © oI I8 FeiRd a=d € &
FAER W @G BT ® AT 3T 81 2| U
T & o (D) 9@ 3MHR SIR Smarl
T DI ffed oxd € | aRom (0) 31 aRermi
BT U B & ol [l oIy aeR ! SuReIfay
1 JuRerf | S BId € | o ave 4 iy
gaigd ¥ U BId ©, ST 9ol H UROIE! &l
gHIfAd B 8, 9 39 9 dedl bl Siked 2 |
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arferdT 2: 10 @I &1 ADO <rdT IeqIqq
%Y W. | We¥ |  Yaigd (Antecedent) ol (Decision) RO (Outcome)
1. | [12] | oY wea, Am™IIS Sooid T8l [Ad STHRT DI 3R
I, gaiaRig 4o, SUHIHT ol o9 3
Afd® g3, qHd! B PIEDI
I, RAeIR®l gRT
TXIEY
2. | [13] | sifcH &R A g JUNRHT RRAT AT QRO & Adrel S<aTal
@ Tfd @RS )<
3. | [14] | 3Ra FaraR gy Jeerd gl wdd fdera @& (SDG)
3R wHf &1 faxig v
4. | [15] | SUHRHT FAER 3R Jeelg el RTHER SUHRHIATG 3R
fauor oy Rerear
5. | [16] | ste we—fHToT Joelg el Rerar &1 AT,
Rerar @ A1 IUHRHT
oM, IUHNT § IER
IR
6. | [17] | SDG—H&ferd WaR &1 | o] &1 (NA) JUHIHT 3ATele e
THR
7. | [18] | 1. \ad v (Blcd iR | Seor@ B (N/A) SYHRHT TIER, BT
R # gRA memsil & FAER, HIARS T&9i,
BHRATI) Hqfte, ahrer)
2. BIURE AHIID
ITRaIIE (CSR)
Ugd, afaReig §arR
3R oo ot
3. a1 Ser 3R dda
AR DI AT, A<
Jferdt iR HTSATHSD
JuHIfeRIT
8. [6] | TATERYT BIURS AMNIG | HIdHS STe UfadgdT, ERA TR IaER
SIREIE (SHITHR) | | I IhIar, BRa @RS
EEENE
9. [7] | foom <oriifort, fago | ReRar aa=n (el iR | @RI &7 3-7&T, ITHIHT
fAsor I, g3 &R AR & d14), ARhTd | FIBR, Fie IR0 / 8R4
gftesIur, IeR AES 3R IUAHT gie ©Bfd, ReRdr =rar /
IR SEHIT (CSR/BIR—GS | SN, B BT
Feul ok w¥Ig & o | Ui / Ui ie
% dr9), sie frsr|
10. | [19] | =hfod, S9TR @1 A4, TS, STTRadhdT, QATGRO—aTaR BT
THID, AT, FeINT | FaraR Wfshard, yded AT, I Aisa
oIy gRacH, dfoRaeicrar,

qgTeReg aRemd, SDG
T
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eI &9 Al W, W -
ART IR T BT 8 o Hed—aeniRa 3fiR
R qa1gd IUHRDT +9R1 o7 & 5 &l
JMBR < & Sl g8l H Fad STHRT IRoTH 6
ATl HRd 2 | Yaiga =Rvl H, |ifecd aTceldi
& A TRl & ANUN USHd BIdl & fhid
o (i, AmIfores SR qafaReiy #ed, Afdw
S, TR 3o 3R ARM e |Afed); B &R
fquur vy (BRT TamR, sie Te—fHfr, CSR
UEd, qafaRvig W iR fauor orfe wfa);
3R TUMEINTd AT 918 BRBb (S T, oI
P AT, Urenfran, T iR FTEANT) | STHRR]
ReRaT Ia+1 A1 SRR ggar 1Y oy o5
D HY H I, ST T 7R =R e B
qTel &1 SIAT H ARB AGSl, DI AR
sis =1 & | fawrs 9

RuTE farg T gRemy ]1 Wi # Bl gu 2|
ITHIHT TR R, FETIT WG & S, BRA 1S
Bfd, e Jor, FHER Su4RhEATE 3iR
FAER yRac &1 R wed & B TR W, 9
fa<ia ik SDG weelF, ufrueicrdar 8k
Jaar Higet yRad= &1 RUId ot & | gTefifas,

frrepd iR wfasy & srgae @) faen

I8 ey Aad [quue # gai g e
TS ARl &; fhv ), 39 o A € ok I'
ISy & o & forg ARt genar 21 uga
A T (RQ1) HT IR THIUH Scrdd |
64 TG @ R WITCRR & AT T fageiyor
& MR W g TghT & Arer fear mm 2, 3iR
A= &1 TF VOSviewer FIUCIIR & 7T
TAAAT gy & faTT Web of Science,
PubMed, 3R Google Scholar 919 &<l 3=
ST BT Sl WR &9 dfad &) Fadl & | T8
e faque S dd WA B, @ik sy &1
TR FEfATIH (multidisciplinary) 1edd+ @ forg
g S, 9T a1 &3l BT 31U AHhAT B |
AR WY U B SR o B U oD
fargetyor ®1 7 dae 10 ol 3R ADO 3
BT IUANT fHaT 1T & | 39 fAgetyor & a_i &1
SYINT JTGNUMHD Y (conceptual models)
& for & forg wfiasy & Qe ue o~9 &
forg fvar Sirar 21 vidsr & e |, @rddr
3 @i & |17 TCCM, TCM, 3T IMF S|
Bl 3= S Bl 3TUAT AHd 2 | IE AW Th

TE I TH IeoldH g IR Bl W IR
HAT B ARG A A 7 UH W
ol a7 AeRer TR BT Hied A8 9T, O
I A1eY SR A Wi ST A+ Tl HIROT

aRerd ARy THeN 8, 3R fayvmaddial ik
a1 fagHl & oW @ foru 9 faem # e
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